THE GUIDETO
ETSY ADS

A STEP-BY-STEP GUIDE TO SCALE YOUR
ETSY SHOP THROUGH ADS




Etsy Advertising Simplified:
Getting Started

Navigating the world of Etsy advertising can seem overwhelming at
first, with the risk of spending money without seeing returns.
However, with a strategic approach, advertising on Etsy can
significantly enhance your shop's visibility and profitability,
especially if youhave a productthat stands out and a listing that's
rich in relevant keywords.

First Steps in Advertising:

Committing to an advertising budget can be intimidating,
particularly for new shops or those not yet seeing significant sales.
The principle of investing money to earn money holds true here.
Etsy sets an initial daily budget limit, but | advise pushing this to its
maximum allowable. This doesn't mean Etsy will always use the full
budget, buta higher limit increases your reach to potential
customers.

As your shop begins to generate more sales and you invest more
into advertising, Etsy will gradually increase your maximum daily
budget limit. While there's no obligation to max out this budget,
doing so can expand yourreach even further, with the upper limit
reaching $1000 per day.

Choosing Whatto Advertise:

A good rule of thumb is to advertise each new listing for at least 30
days. This duration allows Etsy's algorithm to optimize your listing's
visibility. It's important not to hastily discontinue yourads if
immediate results aren't seen, as premature withdrawal could
mean missing out on potential profits down the line.



Mastering Etsy Ad Optimization:
The Key to Profitability

Turning your Etsy ads into a profitable venture requires a keen eye
for optimization. It’s all about making sure every dollar you spend
on ads workshard for you. Here’'s how you can sharpen your
advertising strategy to ensure it yields the best possible returns.

Understanding ROAS:

ROAS stands for Revenue On Ad Spend. It's a metric that shows the
bang youget for your advertising buck. For instance, a ROAS of 3.0
means you're earning $3 for every $1 spent on ads. While the ideal
ROAS varies depending on your product and margins, aiming for at
least a 3.0 ROAS is a good benchmark. However, even products with
a 2.0 ROAS can be worthadvertising if they can be optimized with
better search terms.

The Importance of Keywords:

Etsy’s algorithm matches yourads with potential customers based
on the keywordsin your listing’s title, description, and tags. It's
crucial to have accurate and relevant keywords, but sometimes the
algorithm might miss the mark, showing yourads to people
searching for unrelated items. That’'s where optimization comes in.

Weekly Optimization Check-In:

Make it a habit to review your advertised listings at least once a
week. Navigate through your Etsy account to the "Marketing"
section and then to "Advertised Listings" to evaluate the
performance of each search term associated with your ads.

If a search termisn’t relevant, turn it off immediately.

If your ROAS is far below 2.0, consider disabling search terms that
are too broad or verysimilar to others. The goal is to refine your
focus to attract customers who are specifically looking for what
you're selling.



Settinga Budget Cap:

Determine a budgetthreshold for each listing you advertise. Even if
you've been optimizing and still haven’t seen sales within your set
budget or time frame, consider stopping the ad. Not every product
will be a hit, and it's important to recognize when to redirect your
resources to more profitable listings.

Contrary to some opinions that suggesta hefty daily spend, I've
found success with a modestbudget. Personally, I've never
allocated more than $15 per day to Etsy ads. For most of the year, |
keep my budget around $5 to $6, only increasing it during the peak
holiday season. If you're new to Etsy ads, starting with a daily
budget of $2 per listing can provide a solid foundation without
overextending your resources.

Impressions vs. Clicks: Budgeting Smart

Understanding how your ad budget is allocated is crucial. Your ads
will gather impressions—times when your listing is displayed on a
shopper's screen. However, you're only charged for clicks, i.e., when
a shopperactively engages with your listing. This system ensures
that you're spending money only when potential customers show a
tangible interest in your product, making Etsy ads a cost-effective
strategy for increasing visibility.

Choosingthe Right Listings to Advertise

To get the most out of your ad spend, focus on promoting your
best-selling items. These are the products already proven to
resonate with buyers, thus more likely to convert clicks into sales.
Initially, | recommend advertising just two or three top sellers. If
these ads perform well, gradually add more listings into your
advertising mix, always prioritizing those with the highest sales
potential.

When to Pull the Plug

It can be tempting to keep an underperforming ad running in the
hope that sales will eventually pick up, especially if it's still bringing
In some revenue. However, if the ad isn’t profitable, it’'s not
contributing to your business's growth. If, after tweaking and
optimizing, you're still not seeing the results you want, it might be
time to stop the ad altogether.



Strategic Planning for
Long-Term Success

Goal Setting and Campaign Structure: Define clear, measurable
goals for each advertising campaign. Whether it's increasing sales
for a specific product line, clearing out seasonal stock, or building
brand awareness, your objectives should dictate your campaign
structure. Utilize Etsy's campaign management tools to segment
your products and tailor yourads according to these goals.

Seasonal and Market Trends: Align your advertising efforts with
seasonal trends and consumer behavior patterns. For example,
ramp up yourad spend before major holidays or during peak
shopping seasons to capitalize on increased buyer activity. Keep
an eye on Etsy’s marketplace insights for up-to-date information
on trending products and categories.

Deep Dive into Analytics and
Optimization

Analyzing Performance Data: Leverage Etsy's analytics dashboard
to track the performance of your ad campaigns. Pay attention to
metrics such as click-through rates (CTR), conversion rates, and
average order value in addition to ROAS. This data will help you
identify which products resonate with your target audience and
which keywords are driving sales.

A/B Testing for Continuous Improvement: Implement A/B testing
by creating variations of your ads with different keywords, images,
and productdescriptions. Monitor the performance of these
variations to understand what appeals most to your potential
customers. This iterative process is key to refining your advertising
strategy and improving your listings’ conversion rates.



Leveraging Customer Insights for
Personalization

Targeted Advertising Based on Customer Behavior: Analyze
customerdata and shopping behaviors to create personalized ad
campaigns. Etsy’s tools can help you identify repeat customers,
their favorite items, and browsing history on your shop. Tailoring
yourads to match these insights can significantly increase the
likelihood of repeat purchases and higher engagement.

Engagement Beyond Ads: Use the insights gathered from your
advertising efforts to inform your overall marketing and
communication strategy. Personalized follow-ups, special offers,
and exclusive previews for your email subscribers or social media
followers can enhance customerloyalty and complement your
paid advertising efforts.

Expanding Your Reach with Offsite
and Social Media Integration

Maximizing Offsite Ads Potential: In the guide below, we will briefly
touch upon the pros and cons of Offsite Ads. For shops opting in,
refining product titles and tags with high-converting keywords can
iImprove the effectiveness of these offsite ads, especially on
platforms like Google, Instagram, and Facebook.

Social Media Synergy: Integrate your Etsy shop’s advertising
strategy with your social media presence. Sharing your Etsy listings
and ad previews on your social media channels can create a
cohesive brand experience. Encourage your social media followers
to visit your Etsy shop through targeted campaigns, leveraging
analytics from both platforms to optimize your approach.



Conclusion: A Holistic Approach to
Etsy Advertising

Successful advertising on Etsy goes beyond setting up ads and
hoping for the best. It requires a comprehensive, data-driven
strategy that aligns with your shop’s goals, the unique value of your
products, and the preferences of your target audience. By
continuously analyzing, testing, and refining your approach, you
can turn Etsy advertising into a powerful tool for growth and
profitability.

Remember, the journey to Etsy success is a marathon, nota sprint.
Patience, persistence, and a willingness to learn from each
campaign will pave the way to achieving your business objectives
and scaling your Etsy shop to new heights.



Advanced Strategies for
Maximizing Your Etsy Ads

Beyond the basics, understanding how to leverage Etsy's full suite
of advertising options can make a significant difference in your
shop's performance. Here's a closer look at Offsite Ads and how
adjusting your budget can play into your overall strategy.

Offsite Ads: A Double-Edged Sword

Etsy's Offsite Ads automatically promote your products on major
platforms like Google and various social media sites. Here’s the
breakdown:

e The Good: Offsite Ads can increase yourreach without extra
effort on your part. If you have a strong product, this feature can
boost your sales with minimal involvement.

e The Bad: Although you only pay for Offsite Ads whena sale is
made throughthem, the lack of control and the additional fee
can be downsides. This makes your keywordresearch and
listing optimization even more critical.

e To Opt Inor Out: Etsy automatically enrolls you in Offsite Ads, but
shops making less than $10,000 annually can opt-out. Despite
the fees, Offsite Ads can be a cost-effective way to attract
buyers. It's usually best to stay opted in to maximize your sales
potential.

Budget Adjustments: Timing Is Everything

Sales can fluctuate throughout the year, prompting you to
reconsider your advertising budget. Here’'s why maintaining your
budget can be more beneficial:

e Reducing yourad budget during slower sales periods can
backfire. Etsy requires you to demonstrate consistent ad
spending to increase your budget later, which could limit your
visibility during peak shopping seasons.

¢ |nstead of cutting your budget, focus on optimizing your listings
and turning off ads for underperforming products to ensure your
advertising dollars are used effectively.



Troubleshooting Tips

If yourads aren’t converting into sales, it might not be the ads
themselves but other factors:

e Check if yourproduct meets a current demand.

e Ensure your product images are professional and clear.

e Review your keywords for specificity and relevance to your
target market.

By addressing these areas, you can improve your shop's appeal
and the effectiveness of your ads.



Etsy Stats



Grasping Etsy Metrics to
Elevate Your Business

The Importance of Metrics

In the competitive world of Etsy, understanding your shop's metrics
Is more than a necessity—it's yourroadmap to success. By
analyzing your current position against your goals, metrics offer
you a clear vision of your business's performance. They provide
insights into your traffic sources and customer engagement, which
are invaluable in strategizing for growth.

Embracing the power of metrics allows you to identify areas for
iImprovement and opportunities for expansion. Remember, the
journey to success starts with knowing your starting point.

"To chart a courseforward, you must first understand your past." -
Inspired by Maya Angelou

Understanding Visitsand Views

Visits count the unique viewers of your shop or listings, reflecting
your shop's attractivity.

Views represent the total number of times all your listings have
been viewed, offering insight into individual item interest.

For instance, if a visitor discovers your listing via search and
browses five more, it registers as one visit and six views. This
differentiation helps you gauge both shop-wide appeal and
interest in specific items.

Deep Diveinto Visits and Views

Refresh Frequency: Etsy updates visit data throughoutthe day,
filtering non-consumer (bot) traffic to provide you with the most
accurate insights.

End-of-Day Adjustments: Visits may decrease by day's end due to
a final bot traffic filtration, ensuring your statistics reflect genuine
shopper interest.

Pro Tip: Strive for high views per visit—this indicates strong interest
in your offerings. Immediate exits may signal misaligned keywords
or less appealing visuals.



Maximizing Engagement Through Visits and Views

Aim for higher views than visits to ensure visitors are exploring your
shop. Linking related products and showcasing coordinating items
can significantly increase viewer engagement and potential sales.

Etsy Stats: Your Analytical Foundation
Start with the Etsy Stats dashboard for a comprehensive view of
your shop's performance. Key insights include:

Popular listings

Customer favorites

Search terms driving traffic

This data is pivotal in refining your marketing and product
strategies.



Etsy’'s Analytical Tools

Drilling Down into Listing Analytics

Understanding the performance of individual listings can reveal
much about yourshop's reach and customer preferences.
Particularly, focusing on the search terms used to find your listings
can unlock new opportunities for visibility and sales.

A Closer Look at Listing Performance: By analyzing individual
listing stats, you gain insights into the keywords driving traffic to
your shop. This information is critical for optimizing your listings to
match buyer search behavior.

Leveraging Search Analytics for Growth

Search analytics, although still in beta, is a goldmine for
understanding how your shop performs in Etsy's search ecosystem.
It offers a detailed breakdown of how customers discover your
listings, providing a basis for strategic adjustments.

Key Metrics Explained:

Search Query: The exact terms shoppers used, highlighting your
visibility in search results.

Impressions: The frequency your listings appear in searches,
indicating visibility.

Position: Where your listings rank in search results, crucial for
visibility.

Orders: Sales originating from search queries, showing conversion
success.

Conversion Rate & Revenue: These figures show the effectiveness
of your search presence in driving sales and generating income,
guiding you on the financial impact of search terms.

Listing Performance in Searches: The number of your listings
appearing in searches for specific queries, indicating the breadth
of your shop's visibility.



Enhancing Product Listings with Search Analytics

Impressions from search analytics offer a snapshotof your listings'
visibility, even if they aren't converting into sales immediately. A
high impression count signals strong interest in your product
category.

Strategic Adjustments for Improved Rankings:

If your listings are buried deep in search results, consider
optimizing your keywords in titles and tags. Removing ineffective
keywords can also boost your search ranking, making your listings
more discoverable.

Advanced Strategies for Using Search Analytics

Focusing on listings that garner attention but rank lower in search
results can be a game-changer. By refining your listings with more
targeted keywordsand improved imagery, you can climb the
search rankings, potentially increasing visibility and sales.



THE END

Thank You



